


With each of its affiliated communities (38 as of December, 2015) 
Bright Futures USA works to build grassroots capacity and 

leadership to meet children’s needs. 

The goal is to tap the resources of time, talent, and treasure that 
are unique to each community. 



www.BrightFuturesUSA.org



Synergy

Definition: The interaction of elements that when 
combined produce a total effect that is greater 

than the sum of the individual elements.

Sulfur + Charcoal + Saltpeter = 

Gunpowder



Synergy

Time + Talent + Treasure=

Explosive Engagement

• Human Service 
Agencies

• Businesses
• Faith Community
• Parents



Bright Futures Framework

The 3 Components of the Framework

1. Create communication and resource structures to meet any child's 
basic needs within 24 hours. 

2. Build community capacity to improve problem solving capabilities to 
address the greater challenges faced by today's youth.

3. Provide service-learning opportunities to provide students and 
teachers curriculum-based, hands-on service experiences to grow 
generations of service-minded citizens.



Bright Futures Framework

1. Create communication and resource 
structures to meet any child's basic 
needs within 24 hours. 
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High Needs Fund

• Emergency Needs Beyond the Ability of the 
Community to Respond Rapidly

• Gap Funding



Bright Futures Framework

2. Build community capacity to 
improve problem solving capabilities to 
address the greater challenges faced 
by today's youth.





Bright Futures Framework

3. Provide service-learning 
opportunities to provide students and 
teachers curriculum-based, hands-on 
service experiences to grow 
generations of service-minded citizens.
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